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O S M I A  I S  A  N AT U R A L  S K I N C A R E  C O M PA N Y 

O F F E R I N G  A  J O Y F U L  J O U R N E Y  T O  

Y O U R  H E A LT H I E S T  S K I N . 

Most of our products are small-batch, and made locally 

on-site in Carbondale, CO. We view ourselves as artisans 

and makers, informed by our founder and formulaist, 

Dr. Sarah Villafranco. In 2012, Dr. Villafranco redirected 

her career in emergency medicine to start Osmia, which 

she sees as a new brand of wellness for your skin, your 

senses, and the earth.

As part of the artisan pillar of our brand, we have 

developed a program to support and promote artists 

that inspire us. We’d like to promote the work of one 

artist each season on our packaging, and through our 

media channels in 2022. 
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P R O C E S S

A S  A  P A R T N E R S H I P  B E T W E E N  O U R 

A R T I S A N  S O A P  M A K E R S  A N D  L O C A L 

A R T I S T S  I N  T H E  C A R B O N D A L E  A R E A , 

O S M I A  W O U L D  L I K E  T O  U T I L I Z E  O U R 

S E A S O N A L  S O A P  P A C K A G I N G  A S  A 

P L A C E  T O  P R O M O T E  T H E  A R T W O R K 

O F  O U R  L O C A L  C O M M U N I T Y . 

T H R O U G H  T H I S  P L A T F O R M , 

C U S T O M E R S  W I L L  G E T  T O  E N J O Y 

T H E  G R E A T  W O R K  D O N E  B Y 

O U R  L O C A L  A R T I S T S .

Three new body soaps are hand-

crafted in our soap studio in small 

batches each season. Each soap is 

designed to evoke some element 

of that season—whether inspired 

by the local Carbondale outdoor 

scenery, a scent memory from the 

past, a topical seasonal theme…

Soap packaging is custom made  

for each new soap, including a  

“soap fortune” card inside the  

box. Seasonal soap is launched and 

promoted at the beginning of each 

season, and as one of our most 

popular products, usually sells  

out within a day. 
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S CO P E  O F  W O R K

A R T I S T S  W O U L D  B E  A S K E D  T O 

C O N T R I B U T E  N E W  O R  E X I S T I N G 

A R T W O R K  I N  E X C H A N G E  F O R 

P R O M O T I O N :

–   T H R E E  S E A S O N A L 

A R T W O R K S  P I E C E S

–   O N E  A R T W O R K  P I E C E 

B A S E D  O N  M T .  S O P R I S 
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E X A M P L E :  S P R I N G  -  G E O R G I A  O ’ K E E F E
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E X A M P L E :  S U M M E R  -  PA B L O  P I C A S S O
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E X A M P L E :  FA L L  -  V I N C E N T  VA N  G O G H
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E X A M P L E :  W I N T E R  -  I VA N  F E D O R OV I C H  C H O U LT S E ´
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P R O M O T I O N

A R T W O R K  W O U L D  

B E  F E A T U R E D :

–   On outside of soap fortune within 

the seasonal soap boxes, with 

artist contact and bio on reverse 

side of card 

–   A Promotional Seasonal Soap 

email dedicated to that artist

–   Our seasonal Sale email for that 

particular season

–   Osmia’s IG: both a story  

and feed post

–   A blogpost featuring the artist, 

their work and their contact 

information/website written by 

an outside journalist 

–   On website product page

–   In a 3-5 minute documentary 

about artist and their process
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A R T I S T  W O U L D  R E C E I V E  

A D D I T I O N A L  P R O M O T I O N 

T H R O U G H :

–   Partnership with Carbondale Arts 

and Colorado Office of Economic 

Development and the project 

would be promoted by Carbondale 

Arts social and State social media

 –   Seasonal soaps sales through  

the LaunchPad gift shop

A R T I S T  W O U L D  

R E C E I V E :

–   Skin consultation by  

Dr. Sarah Villafranco  

and coinciding  

recommended product

 –   Creative promotional  

assets for artist to use  

on their personal 

promotional channels
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P R O M O T I O N  E X A M P L E

S O A P  R E L E A S E  E M A I L
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P R O M O T I O N  E X A M P L E

S O C I A L
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P R O M O T I O N  E X A M P L E

B L O G  P O S T
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P R O M O T I O N  E X A M P L E

D I G I T A L  A D




